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News from your POA Board of Directors 
                     
President’s Message – The First Six Months in Review 
 
Your directors have been very busy throughout the last 6 months developing new policies 
and procedures to improve the quality of your experience as owners in this resort. So far 
this year, we have: 

x approved Human Resources and Profit Sharing policies 
x simplified our Rules and Regulations and the Guest Rental Invoice 
x developed a Two-Tier Rental Rate program and a Credit Card Acceptance 

Policy 
x created a Bi-Annual Rent Rate Review Policy and an Asset Disposal and 

Replacement Policy 
x formed an Election Committee 
x added 18 owners to Board Committees 
x obtained a Professional Proposal for the Office Welcome Center 
x improved owner communication with Constant Contact email 
x located Liability Insurance for owners’ lots and improved Resort 

insurances/reduced premiums 
x authorized a Transformer Replacement expenditure  
x launched a Social Club, a 90 day Covenant Study, a one-year Wi-Fi Review 

Committee, and a Street-Naming Contest for the resort. 
 

Currently, we are: 
¾ updating our by-laws for owner approval 
¾ planning a repeat of the Owners’ Survey 
¾ updating the 5 year Asset Replacement Schedule and the 5 year Strategic Plan 
¾ planning the 2016 Annual Owners’ Meeting 
¾ evaluating alternative Office software systems 

 
                                                                                                    - Charlie Kendrick, President 
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Holiday Reflections 
 

                                               
 

                     
As we approach the holiday season and a new year we stop to reflect on the many 
wonderful experiences we have had as owners in our little piece of paradise. We pause to 
give thanks for family, friends and the many benefits of the RV lifestyle. As you can see 
from the following reports, we had a very successful semi-annual Owners’ Week and look 
forward to a very exciting year ahead of us. May each and every one of you celebrate a 
holiday season full of joy, peace and love. 
 
 
Semi-Annual Owners’ Week – Celebrating Fellowship in Paradise                                

                                                            

 

The week of November 9, 2015 featured a wide variety of fun events as well as  
opportunities for owners to participate in matters of importance to our enjoyment of the 
resort.  

During the week, we had a chance to eat well!  The Potluck dinner, hosted by Myrna 
Faison, brought out the cooks to share their delicious creations.  We hope this is just the 
beginning of a tasty tradition! Once again, we were treated to a fun Wine and Cheese 
party, hosted by the Front Office. Thanks to the Social Club for sponsoring a Veterans’ 
Day Luncheon, a pre-trivia chili supper and Country Breakfast. A big “Aw Shucks”, to 
Capt’n Woody’s for preparing a great Oyster Roast. On Saturday, we dressed up and got 
into the spirit for a fun Hawaiian Luau, featuring a succlent pig and all the fixins catered 
by Southern Spice. Following the “pig out”,  we had a chance to dance off some of the 
calories to the music of  DJ Bob Lowman. 
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With all of that food and fellowship, it was great to have a variety of pyhsical activities to 
participate in. Thanks to Don and Debbie Beck for hosting the Bike Rally and Trivia Night 
(mental exercise). The Pickle Ball Tournament, hosted by Lloyd and Carole Kling, the 
Tennis Tournament, hosted by Dave Perry, and the Corn Hole Tournament, hosted by 
Bob and Sharon Lowman, got us out and active on our new courts. Square Dancing, 
hosted by Bud Beavers, was great fun. Finally, the Craft Fair afforded everyone the 
opportunity to participate in the very strenuous activity of shopping.   

Many thanks to everyone who made the events the success they were. Thanks as well to 
Jeff Rumfelt and Joni Aldrich for their informative forums. Our gratitude to the Front 
Office and a variety of owners for contributing the phographs for the newsletter.            
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Resort Entry and Welcome Center Enhancement Study 
 
During our recent 2015 Owner’s Week, we had the pleasure of hearing from the project 
team who is working on the Resort Entry and Welcome Center Enhancement Study. The 
presentation included an overview of the Team and Project Background, a Review of 
Existing Site Conditions, a Proposed Conceptual Plan and an Amenity & Clubhouse Plan, 
as well as Questions and Answers. As a recap, we have provided an overview of these 
exciting improvements outlining where we started and how far we have come with 
planning. Please see below:  
Primary Goal:  Improve the entry and exit experience and provide an option for an 
improved Welcome Center Presence. 
Wood+Partners, Inc. a local Landscape Architecture and Land Planning firm on Hilton 
Head Island & Tom Crews Architects were assembled to assist the Hilton Head Island 
Motorcoach Resort with conceptual land planning and architectural services for a study 
of alternatives to improve the vehicle entry and welcome center presence. The study 
includes the entry area through to the existing clubhouse. 
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Primary program elements for 
consideration included the 
following: 

-Improve/enhance the entry 
for easier access 

-Provide better visibility at 
the entry for improved safety 

-Provide dedicated 
pedestrian and bike path access 
where possible 

-Explore the potential to 
create a better Welcome Center 
/ Office presence 

-Provide a dedicated hookup 
area large enough for two 
coaches with tows 

- - Increase the efficiency and 
reduce delays during check-in 

- - Provide space for 4 
simultaneous check-ins with 
allowance for escorted entry by 
work campers 

 
Site Features Affecting Development Constraints: 

              

Study 
Area 
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During the planning process, the site and existing conditions survey was reviewed for 
potential opportunities and constraints that may affect planning options.  Several items 
stand out as constraints while a few opportunities were observed.   
 
Noted constraints include: 

- Narrow site constrained by properties on two sides except at entry zone 

- Entry zone is constrained by Santee Cooper Transmission line easement and 
power poles 

- Entry from Arrow Rd is on a curve and presents several site line challenges that 
can limit visibilities 

- New buffer and setback requirements by the Town of Hilton Head might limit 
ability to develop closer to the property lines 

- The site is heavily treed with several specimen trees that are protected under 
TOHH guidelines. 

Noted opportunities include: 
- Undeveloped TOHH land adjacent to entrance 

 
Initial Planning Review: 
Initial planning studies looked to incorporate all program items within the entry corridor 
limits to assess what program items were viable.  It became apparent that incorporating 
all program elements would consume most of the land and require significant land 
disturbance and tree removal.  Elements affecting the program include the size of a 
potential new Welcome center, provisions for multiple check-in lanes, and provisions for 
a hookup lane within vicinity of the existing entry gates.  Also, because the entry portion 
of the study area is impacted by The Santee Cooper Transmission Easement, construction 
options within the easement and adjacent to existing power poles, including grading, 
structures, utilities, etc. would create a permitting challenge.  These constraints along 
with tight property boundaries reduced the feasibility for a dedicated pedestrian and bike 
pathway system connection to Arrow Road. 
After evaluating the program more, it was determined that a smaller more efficient guest 
check-in building could be achieved. The administration functions of the Welcome 
Center (General Manager, Financial, Office and conference) could be removed and 
relocated to an internal central portion of the resort that is walkable and convenient 
(Clubhouse). This separation provides several benefits as listed below: 

- Allows for a quicker more efficient check-in process.  

- Reduces the interference of check-in with bookkeeping tasks, record keeping, and 
real estate functions.  
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- Allows for the relocation of mail pick-up to behind the gates so that owners would 
not have to walk, bike or drive outside the gate. 

- Eliminates cross traffic and multiple user functions outside of the gate 

                   
Planning Recommendations 
 
Based on review of the constraints and potential benefits above, a second planning 
approach was applied to look at options including a smaller Welcome Center footprint to 
minimize site impacts as well as an option to utilize a portion of the undeveloped Town 
owned land adjacent to the resort along Arrow Road to enhance the resort’s arrival 
experience. 
A new site plan with a smaller welcome center footprint allows for a more relaxed 
development minimizing tree removal while also accommodating a large amount of the 
desired program elements. This concept also shifts the existing entrance southeast 
utilizing a portion of the Town land to better locate the entry drives off of Arrow Road to 
improve visibility. The new entry and exit lanes can be built wider with a larger turning 
radius so that the new arrival experience will be safer and easier. This shift also allows the 
resort to utilize a portion of the current exit lane as a dedicated pedestrian and bike 
pathway from the resort minimizing pedestrian and vehicle conflicts, improving overall 
safety.  A dedicated hook up lane has also been provided and is tucked in between 
existing groves of trees minimizing tree removal and preserving the existing wooded 
character, while making this process quicker for owners.  
In addition, an option for the relocation of the existing dog park has also been provided 
as part of the plan. We will continue to update the owners of the community as we move 
forward with our planning process. Stay tuned...   

                                      - Wood+Partners, Inc and Welcome Center Committee 
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Marketing Committee  
 
 
 
                                              
 
 
 

Great Marketing Causes an Effect! 

Two recent marketing efforts have paid off in a big way for our Resort.  First, the Six 
Weekends of Summer program, pioneered by Lucinda and Suzanne and carried out by 
Alex, our (then) brand new social director, and volunteers was a great success. The 
months of June and July, with previously less than notable occupancy rates, soared due to 
this marketing effort. The target market for these six fun-filled weekends was families 
with kids. If you missed the "Winter Wonderland", "Wet & Wild", "It's Magical", 
"Western", "Princesses and Pirates", or "Willy Wonka" Weekends, make sure you gather 
your kids and grandkids and come on down next summer. We plan to do it again!  Check 
out the great photos on our Facebook page. 

Historically the month of September has been a very slow month rental-wise. This year 
September occupancy soared due to e-Blasts with special offers targeting previous and 
local area guests. The data doesn't lie!  See the red line on the graph below for the proof 
that these marketing efforts were a huge success! 

Finally, we don't know if you missed this news flash:  39 lots will be sold by Christmas.  
In 2014, a total of 30 lots were sold for the entire year! Suzanne reports that two of those 
lots sold for $100,000. each. This is the plan--bring in rental guests and make them love 
the Resort so much that they want to buy!  Please be welcoming to all our guests.  We 
work hard and spend our marketing dollars to bring them here. We want them to love 
our Resort and come back again and again until they decide to join us as owners. 

 

 

 

Primary Goals – To increase recognition of HHIMR as a premier destination as evidenced by 
improved rentals and sales; to improve current marketing strategies through the use of data driven 
decision-making. 

“This is a beautiful place. Keep up the good work. We enjoyed staying here. Thanks so 
much! We will tell all our friends.”  

- Suzanne Dasher 
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Rental Rates to Increase January 1, 2016 

The Marketing Committee recently completed a comparison study of the rental rates at 
thirteen high-end Motorcoach/RV resorts around the country, including HHIMR. This 
resulted in several discoveries:  

 1.  HHIMR was the only resort that did not have a peak/off-peak rate schedule.   

 2.  Only one resort of the 13, Bella Terra, had rental rates lower than HHIMR. 

 3.  Further research showed that HHIMR had not increased rental rates since 2011.   

The result is that HHIMR has fallen behind the other comparable resorts that have raised 
their rates yearly.  Due to inflation alone, we are now making less money per rental night 
than we did in 2011. 

With this knowledge and approval from our marketing company, BowStern, the Board 
voted to raise rental rates starting January 1, 2016.  There will now be two seasons. Rates 
will increase $5 for the three Off-Peak months (Dec– Feb) and $10 for the other nine 
months (March – Nov).  Even with this rate increase we still remain in the bottom third of 
the average rental rates of the high-end resorts surveyed.  Because of this, the Board voted 
to establish a policy to review HHIMR rental rates every other year and raise them based 
on specific market factors.   

Occupancy Rates 2012-2015 
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This rate increase will increase daily Forest lots to $65 (off peak) and $70 for peak months. 
Clubhouse and Lakeview lots will become $70 and $75 and Lakefront lots will be $85 and 
$90, respectively.  The rental income will continue to be split 50/50 between the site 
owner and the Resort. 

If the number of rental nights stays at the 2015 levels in 2016, and we anticipate that it 
will, this increase will help provide the funds for the items in our Five Year Strategic plan, 
and will give owners who rent their lots additional income as well.  It is a win-win for all. 

Looking at the Competition 

Resort   
Average 
rental rate   

Average 
rental rate   Rate Spread 

    2014   2015   Low/High 
Season 

Bella Terra   $63   $56   $41-68 

HHIMR Old Rates   $68   $68   NA 

Port St Lucie W.   
 

  $69   $35-100 

Pacific Shores   $60   $75   $40-120 

NEW HHIMR RATES   
 

  $78   $65-90 

Chokoloskee Island   
 

  $79   $69-89 

Signature-Hearthstone   $79   $79   $55-103 

Mountain Falls   $59   $79   $75-85 

River Bend   $74   $89   $53-125 

Outdoor Resort Indigo   $77   $90   $65-121 

Virginia Beach   $78   $85   $68-105 

Polson Resort   

 

  $88   $84-92 

Signature-Naples   $71   $100   $60-145 

Motorcoach Resort Palm S.   
 

  $107   $90-121 

 



Newsletter Volume 7 December 2015 
 

 
11 

Election Committee  

 

 

 

 

                                                             

 

This year there will be three vacancies on the Board, all three-year terms. Applications to 
run for one of these positions will be emailed to owners around December 15, 2015.  We 
hope that every owner will consider running for one of these openings. In order to be 
eligible to run for the Board, you must be listed on the deed for your HHIMR site.  The 
application form may be easily filled-in right on your computer and returned by e-mail or 
you can print it out and mail it in via the post office.  The deadline for submission of your 
application is February 1, 2016.  Once your application has been received, a member of the 
election committee will contact you.  

After the list of candidates has been assembled, owners will receive an e-Blast with links 
to the candidates' applications, including photos and bios by the third week of February. 
This information will also be posted on the owner section of our website and mailed to 
those few owners who still do not have e-mail.   

We will be using e-Voting again this year.  Last year, we had great success getting owners 
to vote online. As a result owner participation in the election increased from 51% in 2014 
to 70% in 2015.   

Online voting will open March 15, 2016 and will close on Friday, April 8, 2016.  If you have 
not voted by that time, you may still vote in-person at the Clubhouse on the morning of 
April 9 between 9:00 and 10:00 a.m..  If you hold the voting proxy for another owner, you 
may either vote that proxy online or in-person at the Clubhouse on April 9 between 10:00 
and 11:00 a.m. The SimplyVoting.com staff, as a disinterested third party, will manage the 
on-line election.  The results of the election will be sent to our attorney who will then 
present the results to the election committee and online results will be combined with 

Primary Goal – To bring the Board Member election process under independent committee 
supervision utilizing a remote electronic voting process to ensure that quorum requirements 
are met. 
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the mail-in and in-person ballots.  The election results will be presented at the Saturday 
April 9, 2016 Annual Meeting.  

We encourage all owners to consider running for the board and “give back” so that we 
can continue to move our Resort forward in even more positive directions.  If you have 
any questions regarding the election, please contact either Don Beck at 
mgmtexpert@aol.com or Marianne Riddile at marianne.riddile@me.com 

                                                

Finance and Planning 
 
 
 
 

 
 

HHIMR Is Financially Sound 
 

At their November meeting the Board approved the 2016 budget with no increase in the 
quarterly owners' maintenance fee.  Again in 2016 this year’s profit will be reinvested in 
capital improvements.  The back wall by the maintenance building, tables and chairs, 
acoustic improvements for the clubhouse, re-concreting the spa, asphalt work and several 
other improvements are in the planning phase.  Each capital improvement project will be 
reviewed and prioritized prior to commencement. 
 
Due to the hard work of Lucinda DeSantis, Director of Finance, Suzanne Bishop, General 
Manager, and all HHIMR staff members, HHIMR’s financial results for the year 2015 are 
exceeding both expectations and the year’s budget. 
 
HHIMR is really two separate companies: 1) The Hilton Head Island Motorcoach Resort 
Owners Association, Inc. commonly known as the POA and 2) The Hilton Head Island 
Motorcoach Resort, LLC. commonly known as the LLC. 
 
The POA is a Property Owners Association that is tax exempt from both federal and state 
income taxes. The POA is the entity that we as owners pay our quarterly maintenance 
fees to and as required by IRS regulations are operated on a breakeven basis.  The POA is 
the owner of essentially all of the common area land, and buildings at the Resort.  In 
order to be tax exempt, the POA is limited to the amount of revenue it can receive from 

Primary Goal – To improve the profitability of the LLC and carry out the Strategic 
Plan. 
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non-owners. 
 
The LLC is a tax paying entity whose primary operation is the rental of owner sites and 
real estate activity related to the listing and sale of owner sites.  Because the revenue 
received by the LLC comes from non-owners it cannot qualify under the IRS code as 
being exempt from income taxes.  The rental income received is split 50/50 between the 
rented site owner and the LLC.  Both the real estate commissions and the site rental 
income received by the LLC is used to pay a portion of the Resort’s operating expenses 
such as insurance, utilities, maintenance and administrative expenses. All owners, 
whether they allow their site to be rented or not, benefit from the rental program because 
the LLC pays a portion of the Resort’s expenses that otherwise would require increased 
owner quarterly maintenance fees. 
 
For the year 2015 it is estimated that HHIMR will have a profit of approximately $125,000 
to $150,000 – actual results will be known after HHIMR’s December 31 year end and the 
independent certified public accountants complete their annual audit.  Profits from the 
current and prior years allowed HHIMR to pay cash for all of the capital improvements 
made in 2015.  The capital improvements made in 2015 included the rebuild of four tennis 
courts, and the installation of clubhouse pavers, an electrical transformer, a lake fountain 
pump, a swimming pool electric lighting update, and landscaping.  The Five Year Capital 
Asset Replacement Schedule and Funding plan and HHIMR Strategic Plan (2015-2019) are 
being followed and will be updated again next year. 
 
 HHIMR currently has approximately $192,000 loan debt at 3.8% annual interest rate.  All 
of this debt is from the remodeling that was done to the clubhouse in 2012 and requires 
annual principal repayment of approximately $24,000. HHIMR has no other loans / long 
term debt! 

- Bill Lynn, Chair 
 

Property Enhancement Committee 

 
 
 
 
Approved PEAs for:  
Pad Improvements and replacement 23 
Tree trimming and removal 36 
Shed replacements 14 
Pedestals 1 
Total PEAs for 2015 74 

Primary Goal – To improve the PEC process, assure that lots continue to be surveyed and 
improved and manage the common area forest. 
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Sheds 
 
We are waiting for more comments by owners. Please email suggestions to 
hhimrpec@gmail.com 
 
The Electronic PEA application system is up and running.  Email Becky Wells in the 
office at: FDManager@hhhimotorcoachresort.com and ask for the email link. When 
all bugs are out of system it will be placed on the owner’s website, 
 
Total Lot surveys as of December 3, 2015  
 
Boundary surveys          307 
As build surveys        128 
 

- Jim McNeil 
Social Club                                    
 

 

 

  

What is it? 
 
Chartered and approved by resort counsel and the Board of Directors in early 2015, the 
HHIMR Social Club began enrolling members in April, 2015.  It now has 90 members and 
is growing. The club has its own Board of Directors that answers to the Resort’s Board. 
The club Board is comprised of five owner/volunteers with a vision. 
Õ It is self-funding, from the clubs operating funds. 
Õ It is self-supporting.  Club membership fees fund the club and its events. 
Õ It gives back profits to the resort POA in the form of improvements, by its Charter. 

Primary Goal - To provide owners and guests with a non-profit, self-sustaining, activity- 
based program of social activities and support for resort facilities. 

 

mailto:hhimrpec@gmail.com
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Founding directors serving for the first three years are: Maggie Collins, President, 
Charlie Kendrick, Vice President, Mollie Kendrick, Treasurer, Sandy Curtin, Secretary, 
Gerry Gaddy, Food Purveyor, Marylyn Barksdale, Project Liaison 

 
Some recent volunteers are: Jim McNeil, the clubs best supporter and primary cook, Ed 
Knott the next best scrambled egg maker, Sandy and John Curtin, Paul and Kathy 
Anderson, Gary and Marjorie Snowden, Mike Gaddy, Ali Fletcher, Kathy Fagan, Gay and 
Dixie Richardson, Beverly and Tom Poole, Ellie Dolan, Marylynn Barksdale, Janet 
Kierdorf, Jim and Debbie Tate, Jennifer Meier, Bud and Jean Beavers.  Don and Debbie 
Beck.  
 

It is a Spirit - It is a Philosophy - It is Sociality - It is All of Us! 
 
In its first eight months it served: 
Õ 23 Breakfasts on Saturday mornings 
Õ 5 light suppers in support of Trivia 
Õ a  ‘Veterans Day Remembrance Ceremony’ & lunch at the resort 
Õ cookie baking for the troops  
Õ semi-annual member-meeting & dinner-dance   

Extended the Clubs’ Spring season by assisting resort staff with Memorial Day and 
4th of July guest events  

Õ turkey dinners with all the “trimmins” were served to 123 on Thanksgiving Day 
 
 
Some future plans are: 
Õ Community Cares program 
Õ Superbowl party 
Õ Valentine’s Day dinner 
Õ Saint Patrick’s Day dinner 
Õ Destination Bike rides 
Õ Photography Group, PLUS 
 

Your ideas, suggestions and contributions are welcome. 
 
Support the Club - Support Ourselves having fun together!                          
 
                                                                    – Maggie Collins, Social Club President         
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Lot Liability Insurance Coverage 
  
Our POA has insurance coverage for common areas, such as the common land, roads and 
any common structures such as a clubhouse, tennis courts, pools, etc. This common 
coverage does not extend to coverage of owner owned lots. 
  
Each lot is owned and deeded to the lot owner and the deed is recorded at the Beaufort 
County Registry of deeds.  Lot owners are responsible for any accident or injury that 
should occur on their lots. Our POA also has a requirement in the master deed and 
bylaws that if an owner places his or her lot in the rental system, he/she is responsible for 
any law suit that should result from an accident or injury occurring on their lot. 
  
The insurance industry addresses the coverage need to insure a lot in several ways.  For 
example, some insurance carriers who are providing Homeowner policies for an owner’s 
home will extend the Liability section of the Homeowner’s policy to lot coverage for a 
nominal charge.  This charge can range from $25 to $100.  Many Homeowner carriers will 
not extend this liability coverage for various reasons. 
  
The Board asked Eastern Insurance Group, to come up with a solution to the Lot Liability 
Insurance issues in the event that lot owners are unable to secure coverage.  The Eastern 
group is underwritten by the US Liability Insurance Company and liability insurance can 
be placed on a stand-alone basis to cover the exposure of a lot owner if you need 
coverage.   
 
Suzanne Bishop has copies of the Eastern Insurance LLC program information. If you 
wish further information, please feel free to contact Donald J. Rielly, Jr., CIC, (owner, Lot 
77) Senior Vice President Eastern Insurance LLC, MA or speak with your own insurance 
agent. 
                                                                        -  Charlie Kendrick, President 
                          

 

 

“Your Front Desk was very good to me in a time of need. I will be back in the fall. Thanks 
again for those in the Front Office. God bless.” 

- Ken and Carol Bill 
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Director Profiles 

This is the second installment featuring profiles of your currect Board members. This 
month we feature Don Beck and Marianne Riddile. 
 
 
Don Beck – Chair of Real Estate Committee, Co-Chair of Elections 
 

                   

                                                               Don and Debbie 

After graduating from college, Don became an elementary school teacher.  The last five 
years of his 12 years of teaching, he and wife, Debbie, started buying multi-family rental 
homes.  During this period they purchased 80 rental units.  At the age of 34, with Debbie 
pregnant with their first child, Don retired from teaching to manage their properties and 
get his real estate license.  After their daughter was born, Debbie went back to work as an 
OR nurse and Don took on managing the properties and being Mr. Mom. 

Over the next few years Don self-published a book about landlording that led to creating 
a home-study course about the skills of property management.  This led to giving 
presentations to RE investor groups around the country.  These were well received and 
resulted in invitations to speak at state real estate conventions.  After meeting fellow RE 
speakers at these conventions who were also selling home study courses, Don started a 
travel agency that specialized in getting RE investors and speakers together on a cruise 
ship.  This venture attracted over 500 investors from across the country who cruised each 
year for 13 years until the recession hit.  His next business venture involved the purchase 
of ATM machines.  As a result, he formed another company and currently has 30 ATM 
locations in suburban Philadelphia. 

Don was also president of the non-profit “Philadelphia Diversified RE Investor Group” for 
9 years and served for a three year term on the board of the National RE Investor 
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Association. In his spare time, he coached his son’s basketball team, and the high school 
bowling team and was on the Board of Directors at his country club for 13 years.  He also 
enjoyed being a Trustee for the Philadelphia Golf Association that awarded college 
scholarships to caddies in financial need.  As a result of these and other accomplishments, 
he was recently elected to his high school Hall of Fame for Business accomplishments. 

Don and Debbie have been married for 36 years.  Their daughter Rachel is a professional 
photographer.  Their son, Ryan, works for a large commercial property management firm, 
and is in the process of starting a drone video business involving fly-overs of golf courses. 

While he and Debbie are at home, they enjoy growing a vegetable garden, golfing, family 
gatherings, and planning their next RV trip.  They spend three months of the year in our 
resort playing golf and pickle ball, organizing bike rallies, taking bike rides on the beach, 
hosting trivia and trying to find geocaches hidden on the island.  Being on the board has 
cut in to some of that time, but Don feels it has been well worth it and enjoys giving back 
to the resort he loves.                                      

 
 
  
Marianne Riddile – Board Secretary,  Chair of Marketing, Co-Chair of Elections 
 

                      
 

                                                 Marianne and Mel 

Marianne Riddile currently serves as Secretary for the Board of Directors.  She and her 
husband, Mel, have been motorhoming since 2002 when they bought their first-ever RV, 
a Class A Itasca Suncruiser.  They put over 56,000 miles on that coach driving between 
Virginia and Gainesville, Florida to visit their son and daughter, who were students at the 
University of Florida. While there, they tailgated at the games.  They also visited Canada, 
Tennessee, the mountains of Virginia and Pennsylvania, and the beaches of Virginia and 
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Georgia. It was during one of those trips, after spending a couple of really terrible nights 
at the Jekyll Island campground, that they met a couple in a Class A who said, "Have you 
been to Hilton Head? You must go there.  Go to the second Outdoor Resorts on the 
island, not the first."  That mystery couple put Marianne and Mel on the path to 
discovering Paradise! 

The following Spring Break, they were able to book "the last site available" for the week.  
Even though it was cold and rainy, and the rented site was next to the dumpster, they fell 
in love with the place.  Alan Meyer took them under his wing and showed them around 
the Resort. They bought Lot 351 within a month and have been enjoying the Resort and 
the Island ever since. 

Probably one of the most unique things about Marianne is that she drives their 40- foot 
diesel pusher with a toad-- alone--with only her two Cocker Spaniels, Molly and Sophie 
as co-pilots.  Having retired from her 30-year career as a teacher and technology 
specialist, 10 years before her husband retired, she decided to hit the road and make new 
friends along the way.  Marianne still works, but the Internet allows her to do so from any 
location she chooses.  She is a doctoral chair for Nova Southeastern University and has 
graduated over 20 Doctors of Education in the past 10 years. 

Marianne and Mel have been married for 42 years, and own a home in Fairfax, Virginia. 
Their two grown children have settled close-by.  Since their daughter Meredith and her 
husband have created two beautiful grandchildren, and their son Mike is getting married 
in the fall to a local girl, Marianne is spending more time close to home. Needless to say, 
original plans to sell the house and hit the road have now been scrapped, but Plan "B" 
holds great promise for a fun life, not to mention lots of hugs and kisses for Nana!   

   Communications                                                                       
    
                                         
             
 
Please contact Newsletter editor, Kevin Crouse, kevin.crouse@rogers.com with 
comments, feedback, ideas or pictures for our spring issue.    
            

                                                                                                                       

Primary Goal – To perpetuate and improve communication with owners. 


